Official opening of GC Corporation’s big new R&D building in Tokyo

Inspiration leads to innovation: knowledge transfer in a creative space

Without knowledge transfer there is no progress, without research there is no development and there are no fresh innovations – this is particularly true in the constantly changing field of medicine. In order to be able to keep developing worthwhile new products and methods for dentistry, with its promising future, GC Corporation has always believed in applying state-of-the-art development processes and technologies, and also the most up-to-date scientific discoveries. And that is why at the beginning of February this Japanese company, with its lengthy tradition of excellence, celebrated the completion of the first part of its new and highly modern R&D building in Tokyo. 

A key factor in the successful history of this dental company, founded in 1921, is its strong emphasis on research and development. At the same time it has never focused only on the products but also, and above all, on people, with their need to be safe and healthy. And this uncompromisingly high standard has not changed today. So in opening the first part of its big R&D building, not only is GC Corporation laying the foundations for more innovations, but it is also marking a milestone for modern knowledge transfer. For at the core of the new building is the “creative space” designed to make it possible for employees to work productively and imaginatively in accordance with the latest findings of organisational and knowledge research.

Open spatial concept for an open exchange of thoughts

The special spatial concept in the glass building in Tokyo with its open design is based on the experience of major scientists. So now GC’s R&D staff can wander around like researchers in Rutherford Appleton, the well-known English laboratory, in which 12 Nobel Prize recipients have worked, and can exchange suggestions and opinions with each other at any time, without delay. And as many good ideas often originally come out of discussion, Dr Rachel Louise Carson’s concept of the logical chain of thought is brought to bear in the new building. The ecologist believed that, similarly to the principle of genetic modification, a thought could also propagate itself in the course of dialogue and thus give rise to a completely new idea. And the third idea on which the spatial design of GC’s new knowledge centre was based is the “BA” concept of Prof. Hiroyuki Itami, Professor of Management at Hitotsubashi University in Tokyo. This describes an interactive area in which collective knowledge is generated and which, as a result of the major flow of information and energy, leads to an inspirational positive dynamic for all involved.

“We feel that we are committed to dentistry”

Makoto Nakao, President and CEO of GC Corporation, who officially opened the first part of the new R&D building in Tokyo in the presence of more than 80 VIP guests from the worlds of politics, business and science, explained in his address: “As manufacturers and suppliers of more than 600 different medical and technical products for dentists, it is a matter of personal concern to us to enter into commitments to dentistry and to assume extensive responsibility vis-à-vis the population. That is why we want to look to the future and to go on developing new ideas, products and technologies, for the health and wellbeing of all.” 
