2007/2008 complete product catalogue from GC EUROPE available in 25 languages

A mine of information: the new GC product guide for dental practice and laboratory

Compact product information in 25 languages, clearly structured and presented: with the new DIN A4 high gloss edition of its complete product catalogue for 2007/2008, GC EUROPE now offers an updated and comprehensive overview of all the GC products and systems available on the European market – with plenty of technical details and user tips for both dentists and technicians.

Packed with the highlights presented at the 2007 International Dental Show and the well-established brands, the re-designed product catalogue reflects the entire range of services and expertise of the world market-leader in glass ionomer cements. As well as the new products seen at IDS, such as GC EQUIA, GC MI Paste Plus and GC G-Cem, it contains detailed advice on the modular GC Initial ceramic range with the new, innovative press-over ceramic concept GC Initial IQ – One Body. However, the catalogue also provides clear and detailed information about the aesthetic composite systems GC Gradia and GC Gradia Direct as well as the versatile GC Fuji products.

Ideal product guide and schedule

Under the headings Operatory and Laboratory, this 64-page reference work guides the user through the 19 different product groups of the Dental Care Company and offers not only pure product technology but also sound technical solutions and contextual information. For instance, the catalogue contains nearly 100 articles, each of which lists essential advantages and properties but also provides a short description of indications and presentation as well as various system and user tips.

The forward-looking concept of Minimum Intervention from GC EUROPE is a central theme running through the product guide. However, the MI products do not offer dental practices individual solutions but, as part of a well-conceived system, enable users to provide comprehensive caries management – from diagnosis to prevention, through to minimally invasive restorations.
A new addition to the 2007/2008 GC catalogue is information about the company’s modern training centre in the Belgian town of Leuven. The catalogue can now be obtained from any dealer’s warehouse or direct from one of the twelve GC EUROPE branches and sales offices, but it can also be ordered or easily downloaded in PDF format from the company’s website www.gceurope.com.
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